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Academic Appointments

0372010 — present  Full Professor of Electronic Commerce and Digital Markets
Director, Institute of Electronic Commerce and Digital Markets
Ludwig-Maximilians-Universitat Minchen, Munich, Germany

04/2005 - 0272010 Full Professor of Marketing and Innovation
Universitat Passau, Passau, Germany

07/2002 — 03/2005 Assistant Professor of Marketing and Electronic Commerce
Johann Wolfgang Goethe-Universitat, Frankfurt/Main, Germany

04/1999 - 06/2002 Research Associate and Doctoral Student
Johann Wolfgang Goethe-Universitat, Frankfurt/Main, Germany

Academic Leadership

LMU Munich School of Management, LMU Munich

10/2025 — present  Vice Dean for Research

1072025 — present  Deputy Chair of the Doctoral Committee

10/2025 — present  Director, LMU Center for Advanced Management Studies
10/2023 - 09/2025 Vice Dean for Digital Transformation and Resources
10/2021 - 09/2023 Dean

10/2021 - 09/2023  Chair of the Board, LMU Management Alumni e.V.
10/2011 - 09/2021  Vice Dean for Research

03/2013 — 09/2021 Director, LMU Center for Advanced Management Studies

Swiss National Science Foundation (SNSF)

0472017 — 0372025 Member of the National Research Council
0472020 — 0372025 President, SNSF Panel Economic Sciences

Center for Digital Technology and Management (CDTM)

04/2013 — present  Board Member
0372015 - 03/2017  Scientific Director

Faculty of Business and Economics, University of Passau

10/2007 — 02/2010 Vice Dean
10/2007 — 02/2010 Chair of the Doctoral Committee
0572006 — 02/2010 Director, CENTOURIS Institute for Market Research
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